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F4 TEHA
23ne Sl A5 2 RSnENEE TSI /S 5 ik
WA RS B 7 Sales giit FERA S ISP %2
fife R e il AE T Manufacture SCAGIHT BT SRR K R 14543
WrERET] R&D SCARSIHT TSR BT K RE 11543
A TR Duration B 7 AR T R T I R
i 55 25 BEAS 53 Service B T VB LIRSS S5y
AR S LR M g Influence 432 HARER L, —BEER O
ST iE bl Affinity AT BT ORISR Sh SRR 4555
PR =L Type Pies PRI E 1, R 5h 0
P AR b I AR Price HHRIR L= Rig i
B SR Days geit T IR PN
ST AR Hot G oftER, 1IRERE
ST TR Selected FIes 0fER®, 1ER
JEA AT P Group s 0fRFESE, 11IUERE
FH P T3 Satisfaction BRI 7= R AR ) 2 PP T AT o E
SV Review R 7= R R S A P B

F., SHESH

(—) fidrEgit

5l TiIAEGUT SRR AR AR S IO, FERRE T, A AR . SRR SIS
R ZEROR, HAb AR R/ ME N 0, PR IX = AR — 5 B SRR R [l T v

(=) ZEILLIERE

AR T BOR AR R BT A R B, A8 Z (AR R R B A X /N T 0.5, R R L
AR R B RIA OGN, WIE U AR U] R 2L VE R, O T — PG 5 22 LR PR R, AR
SOM A AR BEAT T U5 22K AR i S TR, BT AR E A 2K R B/NT 3, B ENIE T
AAFAE N 0 1) 22 BRI, I REAS PR IIE S SE 101 U 70H7 (9 i) S

x5 TEMRRMSEITEHLEERE
i At B i 22 w/MH H %k N i WS 2SN

1 Sales 23.30 87.59 0. 00 4.00 3394. 00 —

2 Manufacture 11. 68 4. 69 1. 00 12.00 35.00 1.29
3 R&D 5.00 3.28 0. 00 5.00 16. 00 1. 40
4 Duration 6.27 3.94 1.00 5.00 30. 00 1.13
5 Service 4.99 0.02 4.90 5.00 5.00 1.36
6 Influence 0.59 0.49 0. 00 1.00 1. 00 1.19
7 Affinity 20. 02 17.09 0. 00 15. 00 50. 00 2.17
8 Type 0.61 0.49 0. 00 1.00 1. 00 2.25
9 Price 212.33 4382. 85 26. 00 99. 00 9999. 00 1.12
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FF5 ARt HE FifEzE R/ME H (% Nt} WE= 7S
10 Days 437.84 386. 07 0. 00 337.00 2103. 00 1.73
11 Hot 0.04 0.19 0. 00 0. 00 1.00 2.13
12 Selected 0.30 0.46 0. 00 0. 00 1.00 1.23
13 Group 1.00 0.04 0. 00 1.00 1.00 1.02
14 Satisfaction 0.99 0. 00 0.93 1.00 1.00 1.18
15 Review 2741.76 10 206. 68 0. 00 308. 00 194 513.00 1. 84

(=) [A R
AR ST B [Tk 73 B C2M BLRTF- 57 i B B IR IR R, sl (1) P

Sales; , =B, +,81Manufacturei, i +ﬁ2R&Di’ 1 tBsDuration, , , +B,Service; +B5[nﬂuencei, o
BeAffinity, ., +B;Type, ,_, +BgIn(Price), , | +Boln(Days), ., +B, Hot, ., +B, Selected, , | +
B,Group, , , +B;Satisfaction, , , +B,,In(Review), , , +B,sType, , , XInfluence, , , +
BisType; ., XAffinity, , | +o, +T, +&, , (1)

H, o, 5T, 40 RRERME R S RTERRNEW, &, SRR, RS 5™ i 5

AR TR R, SRRV R R BCR BT A e — 2, Rk, SR AHIA A [0 S T e ) Y
TP, WA, HESHSE o B 95% EFXER [0.38, 0.41], HEMESENIRMEES
BIMEZ R 3.7, B BEAy Ak, R 6 300 RS HYApA IR A5 e, JE T, A SO I 0 1)
B I AR [PV BER HE A T SEUE S AT

(V9 ImlEg

AR SCAd A Stata/SE 15, 1 SEHLINTACR () SR HT, 2503 6 Fm . AR 1 A T #3848 &t
BRAY 2 FEASERY 1 (W3R LA T B RO, AR 3~ BN S ARYR S I = 2R R A i B TR 6 000, Bl 6
EFRRERY 7 AU 5 | S LT R AG 96 R 5 3500

F6 MOANHER

BN At AL 1 LAY 2 R 3 HLHY 4 FiRL 5 R 6 R 7
FRE Manufacture 0. 009 0. 008 *** 0.008 *** 0.008 0. 008 ™
(0.001) (0.001) (0.001) (0.001) (0.001)
R&D 0. 006 *** 0. 006 *** 0. 006 *** 0. 006 *** 0. 006 ™
(0.002) (0.002) (0.002) (0.002) (0.002)
Duration -0. 001 -0. 002 -0. 002 -0. 002
(0.001) (0.001) (0.001) (0.002)
Service 1.439 ™ 1.509 ** 1.475™ 1. 460
(0.302) (0.302) (0.302) (0.303)
Influence 0.081** 0. 080 *** 0.079 ***
(0.013) (0.013) (0.013)
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+T6(4E)
BYUNE Akt AL 1 R 2 R 3 R 4 FRL 5 R 6 R 7
Affinity 0.001* 0.001* 0.001
(0.000) (0.000) (0.001)
PR Influencex Type 0.091 " 0.093 ***
(0.026) (0.027)
Affinityx Type 0. 001
(0.001)
RO Type 0.205 *** 0.188*** 0.162** 0.151** 0.134** 0.159 *** 0.165 ***
(0.013) (0.021) (0.021) (0.021) (0.022) (0.023) (0.025)
InPrice -0.113™  =0.097™  -0.093"*  -0.090"*  -0.087"*  -0.093 " -0. 094 ***
(0.009) (0.010) (0.010) (0.010) (0.010) (0.010) (0.010)
InDays -0.746™*  -0.757""  -0.753"*  -0.750""  -0.743"*  -0.741™" -0. 741"
(0.007) (0.007) (0.007) (0. 008) (0.008) (0.008) (0. 008)
Hot 0.861 " 0. 865" 0.857 0. 854 0. 859 ** 0. 869 *** 0. 869 ***
(0.032) (0.031) (0.032) (0.032) (0.032) (0.032) (0.032)
Selected 0.785 0.785 " 0. 780 *** 0.782*** 0.777** 0.777 " 0.778 ***
(0.015) (0.015) (0.015) (0.015) (0.015) (0.015) (0.015)
Group -0.119 -0.117 -0. 180 -0.190" -0.199* -0.192" -0.197"
(0.116) (0.115) (0.115) (0.115) (0.115) (0.115) (0.115)
Satisfaction 3.185™ 2.313* 2.256* 1.552 1. 607 1.508 1.578
(1.310) (1.309) (1.307) (1.319) (1.316) (1.316) (1.321)
InReview 0.824 ™ 0.829 ™ 0. 826 ** 0. 826" 0.823** 0.821"* 0.822"*
(0.006) (0. 006) (0. 006) (0. 006) (0.006) (0.006) (0. 006)
g el -1.789 -1. 151 -1.167 -7. 660 -8. 115" -7.840 " -7.826™"
(1.308) (1.307) (1.304) (1.878) (1.874) (1.877) (1.877)
R I [ A6 i P i i P P
25 H [ E R I £l il Pl £l £l

YTEUSREEUE  —61339. 115 -61 109.789 -61 082.577 —61 070.922 -61 049.394 —61 043. 540 —-61 043. 341

pURIEE 21 930 21 930 21 930 21 930 21 930 21 930 21 930

W™ U IERRER T 1%, 5% 10%K 00 W EER L 155 N hbr iR,

PSR S AL, R T REN S, WIEERES (8=0.008, P<0.01) FFAEES (B=0.006, P<0.01)
X7 R A S IR R, AR PR C2MHL R T 15 W ST O A, 0 R R 2 g O AT R e
FIRSR N T SRR =, RIS Hla A0 HI1b fSRKAIE, T AEJI7E C2M 1HEE T 25 M0 I 9% 3 W4 S 5L 1)
HERNE, HflEG ) SRR, P ra e, RS mamS, AR (B=-0.002, P>
0.1) X7~ s B Mg A B2, R H2a BA G RIKIE, RS EERT (B=1.509, P<0.01) X§j™ i
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Research on Factors Affecting the Products Sales on
C2M E-commerce Platform

—An Exploratory Study of Biyao
HUA Ying, GUO Kexin, YANG Ke

(University of International Business and Economics, Beijing 100029 )

Abstract ; Customer-to-Manufacturer (C2M) is an innovative business model in the era of the digital economy.
Compared with the traditional e-commerce model, the C2M model realizes the direct connection between the con-
sumers and the factories. As the direct manufacturer of the product, the position of the factory in the consumer pur-
chase decision chain is further highlighted. Therefore, it is particularly important to study the impact mechanism of
factors such as factory capability, service quality, and brand attributes on the sales of C2M e—commerce platform.

This paper takes the typical C2M e-commerce platform Biyao. com as the research object, based on the self-
presentation theory, by analyzing the online self-presentation behavior of the factories, extracted six factors affecting
the product sales of C2M e-commerce platform, namely manufacturing capacity, R&D capability, production cycle,
service attitude score, OEM brand influence, and self-owned brand affinity. Focusing on search products and expe-
riential products, this paper also explores the moderating effect of product types on the relationship between brand
attributes and product sales. This paper collects data from Biyao. com by compiling a Python web crawler, and uses
the Latent Dirichlet Allocation ( LDA) subject model and lexicography-based text analysis method to measure the
manufacturing capability, R&D capability and self-owned brand affinity of the factories on the C2M platform. This
paper uses 21930 panel data collected from Biyao. com to verify the model and assumptions. The results show that
manufacturing capability, R&D capability, service attitude score, OEM brand influence, and self-owned brand af-
finity positively affect product sales, while the production cycle has no significant impact on product sales. Com-
pared with search products, the influence of OEM brand influence on the sales of experiential products is stronger;
while the influence of self-owned brand affinity on the sales of the above two types of products has no significant
difference.

The main contributions of this paper are as follows: first, this paper expands the application situation of self-
presentation theory, verifies the effectiveness of the factories” marketing method, also provides practical references
for the C2M platform management of factories’ self-present information. Second, this paper focuses on the differ-
ences between C2M e-commerce and traditional e-commerce models, expands the research in the C2M field, and
provides practical suggestions for the C2M platforms and factories. Third, this paper uses the LDA subject model
and text analysis method to measure the manufacturing capability, R&D capability, and self-owned brand affinity of
the factories on the C2M platform, expands the selection and measurement of factors affecting product sales.
Fourth, this paper enriches the relevant research on product types, and provides suggestions on marketing strategies
for different types of products.

Keywords : C2M ; self-presentation theory; factory capability; product sales; DEM brand
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