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HOE S FARAA T EE AR X, AT SCRE WA IR R T AR, (HEX e A R
RLEES IR L, AN RO T, BRZZR B PERV RIS RS X AORAIBIT S AN BRI AL 1 i
—E MRS . T A RV EERBORZEE , AU T 15 S OUSIT R i 2 oo Be s 5, RS
AR SR BEHERL, 1T Hab A By T2 H, AR RIOTTE SR EIERE I th n] B A S5 1wl

RS ZGNESCHRER Tk, 30 X BEORA B OC SCHR A TR AR B FILEL 45, LLES A AL % 77 300
B SCRREEAT 704, SEBLRL AR AAR: (1) SZ5AV AR EUCR A E SCMAERE | BB SLRE | BF5ET505;
(2) 7B BE B SCHR SR A LA L 52 1 B AABCR BT ST i) S ARRESR UL R i Il B ARA O 9/ FI AL |
BIAAUES; (3) 48 MG BFTE B 11, XFRAHIETET5 10 A A A AT PN A, Jie H B R4l B A
PR BEHL A K AT BERI DT FE LR

—. X RMIFERTIE
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HRAE XS BRAFABOR E SCRE 2R, YT R AR TE = 2R U s, e 7 IRAABOR MW =F AR, 56—
YhIZ A B RABUR 2 LI W PR R 25 2 Rl | ARPF L K2 App 50 ] Wig A A TS A AR R AIAT e s B
R AR S AR, P TSR T SO A P A AT AR B R TE R 0G4k 3
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TP LB, BEARABURAE AN R A W3 5056 =7 App FRAETE S B0 LU BRRA R SUBEEE | BRURA 23K
BRI S BRI ECR . BAVRY . RAAME R AR R SRR [ 24K, TR ARITTE T, A
IR T B FAFT B (privacy statements) | FRFAEI (privacy notice) . FRFABLSE B (privacy policy
statements) | PRI W] (assurance statements) ZFHE&K 23K 5 B AL BOR AR AR [R] 1) YT, 3 SEAE A A
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1 T B FABCHR (19 4514 RN 252 10 22 B AABUR & UM S Al B FR AL 1 2 T Be, A SRS G Uk
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XA KT IR A i ) A T M R S8 R 5 S ) RURA IO 1) B 3 AR A SRR 1) DR 3R A A R A B
RHTNZELERE DL PO B FABUR N 25 B B AR

1. BAAEUR S5 2 B2

AT T, EIMIR KSR SE BRI 5 ZE 14 (Federal Trade Commission, FTC) 2000 442
B A5 B S L] (Fair Information Practice Principles, FIPPs), fl$%i# A1/ (notice/awareness) .
PPt/ [FE (choice/consent) . Vilnlfl/ 25 (access/participation) | %4/ 5N (security/integrity ) 158 i
AT/ #MRL (enforcement/redress) , BMREE 2018 4E7E (Gl B 2511) ( General Data Protection Regula-
tion, GDPR) FPE2HA-EARIEI, Cuffauk, AF AW, BB RN, /NGB, o) v
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VRS BB UE M AR
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B AATBORAR AR W 12 i LR E AT IS 2 AR AL 20 A I %8 e Al B AL BIOR e 3 IR B0, R
LT RS FABLR 0 AV B AACRIP AL BT A7 A5 B (R, 48 H e 18 it ol 78 080, 6 PN 3R 20 RSO i
LA L, A IS S — 2P AT R ARA ORI IR i D B AE ZRAE Y | HE 2RO AL BE 5 B A FE A A R A
Lo BN, sKIAE (2019) SRAFLARBEIR T IF4E SR a5 A TR J7 3, MR I PN TS 2
App B FABOR (¥ DA 52 00 DA A SRR s A AN (2020) ARG A Ml 9 BRFA SR 55 vk HRAE 2R SR 1Y
FEBE B LI Al B RA BRI PR A SR AR A R 1 SRIE PRI T (2021) @ d 200 K App (1
B RABCR A T AT IS R4, RER ] = 4R AR AR R GRS App BRRMESEHEF T HRAL AR

BIRFET AL | SORITIE A Z5 A AL U5 R (4 01 52 RE RS o A O BUBTER LR SC i BLSC AR, 4%
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MAHELSCRFERT,  DAFES P 0 B RA B SR 45 A4 24 2 AN [] PR 3R SR AN 5 5K

2. EALBURI A A

BERATBCSR 14 PN 72 24 P 32 S R B AR A ] ) e PR R AT B (L3R 3) o X BRRACSRE 1) B AR R 32 2
82 S X B R I BRORABORE A T 5] 5 P UG 55 0 I O P X A 3 A £ A
REFABURBIA A JeXE LA B, FH P WA K Al BEX H AT A LB S 0 R A PR IL N A5 3L, MRS,
FIP R EM AT A AT RE R B ARABOR T, AT TS ] BB IR A B B BOR" . BRI T R, A
ATt P e 6 0, DT HE— 23Ok P W B RA BRI B R S (U, KRR s, kB
FAIBCSR (1 7T 5] 3 2 AT SR e i e 2 102 R ELIE I 6] (9 4 8%, BRORABOR W B2 2k 7, Wl bk
TR,

BAWERY, RARBORARIR . 558G SR SRR BetE 5 Rk, 23
T3 A A PRI FR A 2 5 Wl [ R B3 ) T o] a3 P R ] S o D P S R R B B MR e v RIR IR R
SRR S B R BRI > BARABOR (91 5 P s P 0T B RA A SR AL A o S o, EL AT B L W 3%
(R, B RABOR P A 26 it 5 SRR P BB AR 00 o BRRABSOROAS AN A A L 14 Ak 3 7 45 e
T, PO RN AR 0 s X B AL 1 SR KU R BRI B RA ISR AR R K S 23 5
PR RL RS R A A B RS MBRAABUR RVEIN 2R A OB R I SR R AR
BRI ER A S B AOARURI 20 58 08 2 5 0 A A5 BT i il jgt . BERABRSRE A 22 B 7 sC R A X 1
FURA WS A SR R RA R R A e B DA FE (S DL T, AR A e P B RA B B
EELZRTAEORC] /e

R3 BRRMBRNNTEE
ZES i34 AR

A S A R B 5 P e 5 i 1 R B TR BV BB ( Capistrano & Chen, 2015) %7, 35 #fg /R 45
(Ameur et al. , 2016 ) 1?2, ffs (2018) %!

] Rk FH P % B RAB S P 25 SCE Fe ik 3 147 KIRBATFTEST (Milne & Culnan, 2004)[9]; PEFEIRK% ( Bansal
etal., 2008) ' FFB ML (2021) 47

M, £l B FABUR A 5T RO IR I B AL FIEE 1R AE 52

FAABCRBESE R IERIEISES B .03 | W dhasy | B L2 S BREE 20 D
HEHAT Z IS5, #5385 IS (social exchange theory) . #E2 32y (social contract theory) |
FRAATHH BRIE  (privacy calculus theory) | 7413 PR FAZE HLHIE ( communication privacy management theory ) |
PRI ZHHLELIE  (protection motivation theory) . F2JF /A F-FRIE (procedural fairness theory) ., £ 4 & R Hip
( multidimensional development theory) . Bt A — {5 4T — 17~ & AL R BE{E  (privacy-trust-behavioral intention
model, PTB) . FRFATERIRTH -45R (antecedents-privacy concerns-outcomes, APCO) 55 RIS FURS 41 hin
T AT REPERIAY (elaboration likelihood model) i, HAN, AU THEBIMTELIE (power-responsibility equilib-
rium theory) . FHPLHLIE (reactance theory) . ¥ #il/BRHIFZITEEIE (control/restricted access theory) . FH IR
AEFRIE (self-efficacy theory) . {55151 (signaling theory) . /\EPHIE (gossip theory) FNHXI4T Ry HH
& (planned behavior theory) SFUAT—EFERE AR, A SO0 BEAABCR AT ¢ U R # W 1+ BEIE O
O SR H AT A, I S ISR P I TR R EE R e sE (WK 4) RRRKR LT
FaFABCR AT R BB HEZR A . (LRI 1),

1. bz o e

ANy, NATEAZ 5 & B MAS | W A B S S AT 56 . A e B 4
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REFWAER T, AMIASRES SRR LSRR, BRI —Fe, 78 10 I B R A0 ¢ iy
TS, FUA TR a5 R TR A I A 2 4 8 S AR BB 32 m O iy 1, DA B .
BRI AR IR S R 25

2.t MG

FEERAPRINS, TEEFL) L FETE T AR SRS N Z ) i AR S U A 0 B RL BSOS P L) Bl 4
RAEAN 5 P Z RS — Rt 322 Rl 2 IR SE TN | TE AR R R R, i Al B R S it
MBS FABR N2 R BRS04 B, RSN BT 78 FURA B Hp W 45 22 (9 12 10 B 5 B L B A B
R BRFAR LA TN, IR A SURFTRE T F O Jemi 5 0 P Z [ #E S i ph b 3 41 AT B A BB
Fife BacHurt 2 5 5 ™ PR, Y0 w4 5 PR AR 0 7= i A T 1 5% T A2 R T 2 2 42
M Z M ERT, AR ESUEP TATRFE &34 5 —Jrim, FRhBUR 19322 v o il B S
HE5ER, EREh B & T Al R 5w SRR E A E b E S,

3. RAAITE LS

BTG BIS JeA T 2 22 Gy B TR AL 7 L S IA, RS E BEERA A5 B R b i B 1 7
o, PP e AR B PR w2 AT U S5 WA AT, A SRR I it T BN KU I A 2 AT 15 B B
S IR BRI ZHISTE A SCRR A B TR TIZ AT, I AR FH P e RA b R
B A S5 4T R AE O BFgE iR L% TR E TS, % A (Zhao et al., 2012) KB, BafABLsE
AT S RAI P A B FASGTE , IR B s P 3 68 A OG0 5 B R s REEAE (2017) FIEET SNS
FHP B FASGTE 5 B FA DY 32 1 56 /AR, RS RN B AR B G 14 e P AT T f T

4. JH I BEAAE TS

TR BR AN BRI PR ME B A B e, I EIS I, R NS S i — AW BB U 3 254 R 3L
FERAPATRIBRFA, AT A O BRI R A Bl R, B T 2 58 1A 8 BRI N R 3 iR sl
ot s DAL ZE I 5 7 )i B sl S PR U i a0 7 S IR TE R, S A0 % e T
FABCR B9 RO | BRRA BOR Qo] 52 e A A5 B 4R AR D DL KR8 2 FE P 1 J8 B 658 e 3R 1 o e 46
fr] g

5. PRIP LIS

PRAP S LI 80 Ak DA RN 55 A 2 1% A P A 0 g X Ak SR g 88 AR 3 00 AV % 281l i XU B 1 285 B
FATR, ZHCHERR R AERIE (RSN R AR ER) | AR UL R PEAL ) A
X AR A, FESTIARIAR ST e, I3RS BN FH AE X B A D B AL i ) o 2 e R LA Bkl Ak 2 I
P 35 14 B R R B AL ) 552 o P P 19 B A ) 25 [ 1077

6. FP AT HiE

PR AP0 D NEHBATTS 5 1R E T5 32 A P T. SHIR S 28 55 241 R 2 25 1 4 1 52
it P PP I, 1 A S BRRL TR, A P BEE ) SR 25K A 2 U Al i B FATBUR J2: FIPPs 1Y E
wARFE, RN T E R BN Y AR BRRABOR R H TR 2R W R I BB AL ik,
BN —Fh BT A 0 IR N FAEAS [l B AL FE L] (AN BRALBOR s =
ERREARSS ) AESEIA I 2 2 W S g S T B P 45 o i e 7 SIS, XIE R R SR (2022)
ST AFEOE, B AR SRR AR S Sk, JFAF 0 SERR RS T P B AL G TE 5 15 B B ie 47 o iy
SR EA TR AR

7. 24tk RIS

U REISIN, MRS B BRA A HE TR [ IR BRI IRBE L [ PR B 2 i A5 R
TEVTIARRR IS, eI THEEIEE . DA 5 58 RN 52 548 B 22 DR 3R 0T B AR BE (8 52 il VT
A SR A A P B B AL I A s i PR R (i ok 7 R LG B (2021) KA B BRI KUK 2
PN, 5 B RAABCR EZ AR, 5 BRI RE B A | 15 B R AR R B R LA BB A
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TR A TR AR A R N RN A 24 & RS I A N

8. A~ {HAE-AT R B

XN&E N (Liu et al. , 2005) JETFE TS (theory of reasoned action, TRA) & RAA—{5IE-1T
NEEERINE, DN PR ST ER (EEWE . Ry, #EsiA, Bom) ZH
PR AR AR A0, i R ST P S AR i AR L B A A A A B AA R
fiits (B, FRAABCRAHIE) WA FTC 48 H A F R SEEIEN (FIPPs) BB HIE R, RAFA
(Wu et al., 2012) FETRA-(FEATHEEBRBIS, HRELBFABOR , HEHEGEE ., RAXEZE
IR, DU R A2 AR AN ] SCAR R o0k L] 56 28 4 9 1 5UR . FHIfEZ (Wang & Herrando, 2019) s
FaFh— {5 L 170 B ISR 0 50 9 8 WA SK T SR PR AU AR B, PRI A 2, IR R
PG AR R Z R B S &R

9. FFARIERY APCO A B

WA (Smith et al., 2011) ¥ APCO (antecedents—privacy concerns—outcomes) FAIHIS IR |
PRAAECR 5 A R EIEAE™ . APCO AR IE 2T IR 48 M 1A JR RA UK 5 B IR B AEFPLET .
I3RSl P AR IR 55 B A AE OGS B A I AR B A5 5 A C B9 AL E bR, AT A AR N 45 2 Bl i
PR

10. K& 40N T 7] GE PR B BRI

KGN AT REPERBCAAE t AATTRHE R BN T B AR vhoC R S P RR AT BE R A2, T B A8 1Y e %
RV PR TR B SRS BN TR A AR o B AR A B, 23 B kA T R LR 1Y
ITANVPAL 5 305 AR UV 320 2 Ja 11 RN AME LR AR R HEAT HIWT . TR BB sE v, BB T
AR A AT ol B AL B AL ) g 2 5 7

AR A, IAERYBETE P B 1Ok 2 Fh B LA BB AR Rl A, DU 2 15 B R
RO EURAG S N4 1w se 8L R 5T . BN, sK2 (2016) FEFRAITEHEIS AT RIIT MBS, $2HIF50IE
— AR AR (B (s B D R R IR A AR AR B RS B (2021) K 24 & R EE AR N AR B HE
FERHELE, RIS & R S LEE A e A e, B BAt sC AR P AR BRI IR g m R R
FFFILREE (2021) EETRAAAOCHER) APCO BIRHAY | B S RRAATHR IS, ST s A AN BOR 5 H]
FHIREB IR . BEFHE (2018) SETHF 5L BV R4 38 PRURL A HE R MEA T A 2R BRORL BUR
XHH P E AR EE N5 SRR A LRI, SIS (2019) T BT B0 R IA) 33 Pe R B B
W, HEATAE SRR FH P A 8 4 e R S A R R R 5 SRR T

R4 RBAFRAXKNIARDPHIANETERERFEBHRREFAR

FRIR B AR Y R Sk o AR
A G e i L o 1 HR A TENPERRFAT A BRAAJCTE ;s (FARIERAN; MU, iR ZELR IS 2T 15
(Kruikemeier et al. , 2020) [60]
R AL B RIPAAE (2021) 47 P AR B P RABOR A SR MBI G, AFRERE,; R4
k% (2016) %) B (MEIRS . G RAAHE,; FESRESE, T I,
RBEAT REER (R B B
Jefiss (2017) 7Y FeRLCH: ; BRARLERm; BRORABRER ; RN ; IR

WERREHENE  F%A (Xuetal, 2011)2 ATl B FRAE AR S s R BOR MBI St s BRI (B ) 5 2
WU B AASGTE

WA (Chang et al. , 2018) FRFABOR ; B RABCHE MBI R s il RS BRVRAOGHE; AT, BERAER

XE RS (2022) ) BBl SAVERLE ; WM, BRRABOR; Bmadadl; BaR xR, 1584

2
JE SN
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FLE, PR AL B AABCR A S AL

Ra(%)
i R AR Sk DG TS
AP LIS LN 4 TREEHLE (BRFABOR AR . AL ) 5 KUK, R BRRhOGiE; AFRH
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(—) FRFABR 5 EHIBRAAAES  (perceived privacy risk)
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VA PR P AL R AT T A BRORA S T 22202 008 L R el P R R DG T I BB R
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TR EEICE, fE—FEEA A IO =0 REFIE R, Ak 7254 v 14 I il B A A
AT ERAAZE A, DR o B A A A5 B R 2 |

FELP X S5 T 1 A SR R P P SRR 1) 4 B AL B 37 R 70 S T 3 b BT S BB JH P A v, BT
A5 Je A P A8 15 R VE M S, L P RE AT A Y SRR ST R, Al R s A B
% App A AN VSE ) RE £ 500 P X 22 5 T A B0 B AL BB | WP R FAGTE (BafAdEIE) BA
SER G IR P B R B AR

e R BB SR ) T At 2 S ) D P T i o s R BB SR ) e LA, B A BB SR 1 T L i I R BB S
B REN, BEGSWHP RS ZMai k2], B iR BRI R T XA —, A Bk & 7 1 2%
AR 45 DR80T e R 45 DML 45 R 5 B 2 b, o B M ST i PR R BB Y A i E - T
AT WA, AT TR NS 551 vl s 7E 6 IR 45 2 7 v 1 A P 4R
RIS a3OER, WA,

+. AP FABUR B A E R

(—) JHP X BAFABOR BA R

JH P 20T [ 2 A0 B S T T 35 10135 6 B RA TSR S 4 VR T R B O AR, RS B, BRFAEL
HTFEAE I A BERAETY 2 M 1 EOE B A ], P AR A B e B AA B o 5 24 o — AN Wl R G SR S
R 225 e I 0o £l B RA B F) A7 AE SR i s, {EL) B AR B9 LR I AR 6, — BRI P IR IR
Bl AL R B RATSR | i TR st 2 7 A AL A2 75 B 6 X i R BB PN 28 R SC 733517 LU RGN B RA T
R S

(H A 2 2 0] BERAB S (0 T 3 10 B8, A P N 4 B0 IE TP R FA SR 1 PR, 17 B A B 5 ) %6
B, B, SO ML IE B AR T e

FH PR 2o il B FABORE r A A5 S5 B 1 R ] S R B AT IR AS X BRRA B SR S 75 A 3800 il — A4
BRI B RABCHE A AR 48 P X SO £ FE LR A T I B RA B RE S AR . A5 AU
W HAR P B R AL BR A (5 AT AR E 7 B RABORE A BRI A RO 2 P X 4l B RA B 36 2 7598 1T RLAF 1Y)
CEA PN RS RABE T SR — R AR AR

(=) HP X BaFABOR AT S i

1. {7 B P aE B sE BTN

TEA AV BAFABCHE 7 A B9 AT 9 BN 7 T, C A SCRRAIF ST B S 4 vh A 2 01 2 2 15 B B8R A7y B I %

105



2023 4F55 5 FICE, WPRC: AP BEFABCR A2 B AL

1?%[84,103] .

FRABORRIA o M Se B R, Mtz & F M - Z R 58 70 H B RT3 o AL BOR A7 A5 i] L
PETHH PP B EAERRRE, PN g Ho ) - S HEAT B s p g ™ IR |, B RA B e
VI A SELRRMA NGE, SCEEMARE LS50 (S, FE%) mAam st
X RN SRR L 1) 25 1 P B S R A A B e s A 7o

fRfE . U, B AASCH 2 B AR 55 1 2 4% 1 I 4 i T JE AN e 8 A7 A WE 5 PP A 0 DL 8 o ) 2 8
BERAIBORE P00 i 2 foe T B2 (DI RE, T3 B RABCAR B AL Y DR g, P P s SR AR I ™ BRA B 5
R PRAERERST, ST P 05 S Bl s R 7020 Bk R 55 S A R R R BSR4 4 ]
At | AR AT AR RR FEE T 5 1) 500 P X B RL XU R, SR BRI AR BRI R,
RZ B %k Wt Ak RS A5 87 sUR B R BB AASCTE , T RS AABCR RERSTH R P A IBUE, /b
B eH:, MRHETH A MRS AR

2. TR G BIEMAZ 51T H

B RABOR M AFE SR TH P I3 5 JE Y, AL T 3 B RABOR A5 L i W Ay o i, ) P S ) T 8
A IR B AABOCR S B 00y i W 4y, JC HJR e R A KU AR R A 0 T, P 8 28 BB S A S i A A%
MABATIA A AR F P32l e 3K 7 i 1

N, KEARERE

AV B AABOR A AU AV 2 [ K BE A ILEOR , WA ARIBUH 5 . S se 4 i3
AL o Al T I P R R G ] 38 SR R R 37 P ) B AARUR] 2 ) AR A -, SR, 2322 dn ]
Bt dilE , S EARAECE, JoR R A, B RSP EARR S b A i R I B — B
L5iE, XEHFTTE L O AR B S PR AL T A I A R T 0 BT, ARSI WIS A R | A
WS BIFSE 70 e A5 PN 8 B8 K JE 77 1) LA D7 TR AR SR B4 T RETFE 07 1 A TR A A

(—) FIFABCR B BIE & Jm it — L AT B e P R AR 5

PP RS FABTFE R JLAF SR B FLHR RS | S BEACE B . B2l s B R B A — 18 (R T 58
EW LT OB [FES WSS ER, HEAES AR CA R LA B RS
WFFE MR A EERE b, BEATRS AR R R 5, R[] — BEIE B 2 B sl 22 BB 455 1 T B T 37078 A ek,
T AR A BB B 1 SRS AR S0 th B AR | A BT ARG S, T AT BE— 2P A SR I T AR
PEAIGSR

(=) RS ERAABOR A SR DT

S, RS P B AA B A RS20 R AT ST, IR IR 5 S 1 T P B RA 0 2 00 G ki
X R ARABCR AR, BT MR AABCR §il E LA TH S N R PRI B F 2R S, HES AT H P
X EEAABCRN TR E A A R T AT AL T8 A By By, 5 B4R N R i A mi v, fian, B AAR) Fd 22
TRARNESER, (EBUA U5 s = 08 32 a8 5 BR ) 25 155 58 R BRI R TS, X7 1
BRI R 5 PR A 8] G R SR PR AT ke = AL ANTRAL Xk 2% 52 ) DR 2R 100 2000 o A T

B, BT IR, 0 R R S RL B R RO B R e AL 2T B SR R IR AR . 75 B0 R0
FORT R RA B SRR AR S B RV E FIAL A EA T RSS90 0%, K B T SR P R 28 S TIE ARG 36 1) 4 8 1R T 50 A
SRANE PLSLRR 2 S AT SR TR I . DUA RIS IR | TG4 SRR RABSOR A S5 Bk o ) A ML T o

=, WA RN E S HABRAAGRY O L s . AP AR R — R EBUG . ke Al
PP RIS R TR R ARG TR, (HS AT EFARI AR BRI A L, WA EEAREOR | 1Tk
B FAENFE AN SN B B BRARL B A B AA PR B 5k RO RCR T He S BRI FITSE i A i 205 25 1]

(=) BN 2R T RSN RIEAABORIITE R, AT AR LR Z R &

FH P MM AABCRAR DI (CINBSRABOR B 52) BRI (Anfis S 9eEe | IRAA RS BEESF)

106



HHRETT T oy Kol O 1) 2023 4F55 5

se— DN WL AR . AR DR AT A 2 B2 B B 7 1 A T NS BeURA B R R
LA RBtgeh, sia sk, O, R, B RO AR B TR, BRI R .
FL A 2R A TR TP LS A0 A R, PR TP TG {5 R S TR R I B DA bl SR el e L e 3
AEIIE G, W EETS0E0 | G A AL G5 A BT ST 4 R BEAT /b FE M SE IR, [R] I 25 & PE T 52 5
TEREE T, X PG R B R APESR A IR AR BEAR Sl WSO IR R AN RSO IR R, BT
FEHIRANE BT FEEIE RO E

(P9) RIS AR T TR

Ho—, WERAABCR BT, il AR SR AL A T 0 1 PO BeoRh BOR A B 32 3 B A S5 TR Y
S, XEANR ISR | AN AT 7 i MR 55 28 B 1) AL O A5 R AN AR TR, AER X 28 AN [l Al
IE ATl 5 | S AN EL AL BEARL PRSP, DL ANTRE A B O S BRRABOR I B A &, LUK AR Bl
Pl R B AL SO, YATAIFBCA S W4 T . T, 5 SERF T MR TE — RO AT i [ B 132
BT A B AABOR S R ZOR AU ARMEAL RS sUR 7R J7 205, LR FABCR i N A MR R 2L, Db 4
b BB FADE 85 BOR AU TRATHR AL ST BAT SEBRAE SO E A A, DUHR R BRRBORIBON, i 2 E 5
PR FIRCR o

H=, MG Al - 05 38 B R B ARABOR D R T, B RS AABUCR FE AR S - i 8075 4
W, AR Renl gy TP AAT PR LR AA PRSP K ME A e B A S I R AL, ol 3% T BUAT BEIS BIF T R I
i S SR, A RS A OG R SEIE AT A P X B RA SR R X7 ELBh AL, Sk
BESFABCRAOE AL . DMEIL, EAKRBEAABR U — IR R U

Ho=, B RARABOR I B ABOR 1 A ARG o ORI SR AR T 51 A m b B 28 L Fi ik, 2
RFTHIRSFATIRE , FREE A BRARAIFTE RS T 1 fift H P 3B BOR R AL S EE I B R S AR AR P L SR
1, WD TERLE RSSO B I w0 N DR AR @S R TR SR R G, ST AR
FAPRIRAS A 5550 A B T Al 85 (R CRAP BaRL Al — b i PR 3l 2 5+

SE W

[1JMOREY T, FORBATH T T, SCHOOP A. Customer data: designing for transparency and trust[ J]. Harvard Business Review, 2015, 93(5) .
96-105.

[2]MOORHOUSE N, TOM DIECK M C, JUNG T. Technological innovations transforming the consumer retail experience: a review of literature[ M ]//
JUNG T, TOM DIECK M. Augmented reality and virtual reality: empowering human, place and business. Cham: Springer, 2018 133-143.

[3]PETRESCU M, KRISHEN A S. Analyzing the analytics: data privacy concerns[ J]. Journal of Marketing Analytics, 2018, 6. 41-43.

(4180, LT/ 55 TH 2 3 AR BRI A ——E T 6 38 12 R 5 AR BOR W SSUEDTFE [ T] . RIE BT R 228 4 (A B2
W) ,2022,43(3) :102-112.

[S]LI'Y. Empirical studies on online information privacy concerns; literature review and an integrative framework [ J]. Communications of the Asso-
ciation for Information Systems, 2011, 28. 453-496.

[6]BORITZ J E, NO W G. E-commerce and privacy: exploring what we know and opportunities for future discovery[ J]. Journal of Information Sys-
tems, 2011, 25(2): 11-45.

[7]DINEV T, HART P. Internet privacy concerns and their antecedents—measurement validity and a regression model[ J]. Behaviour & Informa-
tion Technology, 2004, 23(6) : 413-422.

[8]LUO X M, SEYEDIAN M. Contextual marketing and customer-orientation strategy for e-commerce: an empirical analysis[ J]. International
Journal of Electronic Commerce, 2003, 8(2): 95-118.

[9]MILNE G R, CULNAN M J. Strategies for reducing online privacy risks: why consumers read (or don’t read) online privacy notices[ J]. Jour-
nal of Interactive Marketing, 2004, 18(3): 15-29.

[ I0]PLANGGER K, MONTECCHI M. Thinking beyond privacy calculus: investigating reactions to customer surveillance[ J]. Journal of Interactive
Marketing, 2020, 50, 32-44.

[11]SON J Y, KIM S S. Internet users’ information privacy-protective responses: a taxonomy and a nomological model[ J]. MIS Quarterly, 2008, 32(3):

107



2023 4F55 5 FICE, WPRC: AP BEFABCR A2 B AL

503-529.

[12]LOWRY P B, MOODY G, VANCE A, et al. Using an elaboration likelihood approach to better understand the persuasiveness of website priva-
cy assurance cues for online consumers[ J]. Journal of the American Society for Information Science and Technology, 2012, 63(4) ; 755-776.

[13]LICHTENSTEIN S, SWATMAN P, BABU K. Effective online privacy policies[ C]//Australasian Conferences on Information Systems. ACIS
2002 proceedings. Melbourne; ACIS, 2002. 27.

[14]HUI K L, TEO H H, LEE S Y T. The value of privacy assurance;: an exploratory field experiment[ J]. MIS Quarterly, 2007, 31(1) ; 19-33.

[15]BANSAL G, ZAHEDI F M, GEFEN D. The impact of personal dispositions on information sensitivity, privacy concern and trust in disclosing
health information online[ J]. Decision Support Systems, 2010, 49(2) ; 138-150.

[16]SHARMA S, MENARD P, MUTCHLER L A. Who to trust? Applying trust to social commerce[ J]. Journal of Computer Information Systems,
2019, 59(1) . 32-42.

[17] Dok fr. BRFABCHRMLAA T 48 =7 SO L DR S G B [ T]. SRR R, 2022,30(4) :67-73.

[ 18 ]SCHINDLER R M, BICKART B. Perceived helpfulness of online consumer reviews: the role of message content and style[ J]. Journal of Con-
sumer Behaviour, 2012, 11(3); 234-243.

(191XIH R, HG . £ CPM BUS AR S i 45 FI 15 S B0 S I IR 3R 9 [ )] 15 R BE U B2 41 ,2022,12(11) : 5666, 115.

[20 457, EOA. B RE T P R ORI Y ——JET58 = T RT B A B0 A [ 1] . R 5 5208 ,2018,41(10)
40-46.

[21 JHEHETS . P42 5 5 R FA SRR 2 M G RIAUHT )], TP EME 8542 ,2017(9) :46-49.

[22]AIMEUR E, LAWANI O, DALKIR K. When changing the look of privacy policies affects user trust: an experimental study[ J]. Computers in
Human Behavior, 2016, 58 368-379.

[ 23 ] FEAF 46, [ SMBORNER T HCF 6 BRI BOR B 22 5 5 42 [ 1] A3, 2020(3) :67-75.

[24 1450, Z2 Rt TR, 45, Ak Se IR BRURA B SR 170 1) B2 28 JE M 9 —— 6T TAM BB | FRAsse Bl A [ 1] BUARNE 3R, 2022,42(1) :
150-166.

(257 3k, JEK L. 228 app F P B RABOR I KB [ 1] RO B 241, 2021,33(7) :35-45.

[26 1 RXETF, M8, Fe TR BIS M 3h APP HI P B3RS B ER 1T ABTSE[ 1], BULNHR ,2022,42(4) :143-152,167.

[27] FoRE, Bhik A, 55, M bafh . P E BIRAMT AR BBl [ J]. W22 (A SR 22 hR) ,2022,52(9) < 114-132.

[28] M 2. A AMF AR b Al B FABCR S BURFRLHI[ )] . S5, 2019,36(2) :16-27.

[29]WU K W, HUANG SY, YEN D C, et al. The effect of online privacy policy on consumer privacy concern and trust[ J]. Computers in Human
Behavior, 2012, 28(3) : 889-897.

[30]5KIH, FU&, ARPete. BRITIA1Z APP FRABCSR G DA 152 ) [ 28 A SRS R 5%
105-110.

[31]BANSAL G, ZAHEDI F M, GEFEN D. Efficacy of privacy assurance mechanisms in the context of disclosing health information online[ C]//
Americas Conference on Information Systems. AMCIS 2008 proceedings. Toronto; AMCIS, 2008 178.

FEFFARIISTITIEL) ] E RIS 5 502, 2019,42(6) ¢

[32]XU H, DINEV T, SMITH J, et al. Information privacy concerns: linking individual perceptions with institutional privacy assurances[ J]. Jour-
nal of the Association for Information Systems, 2011, 12(12) . 798-824.

[ 33]MUTIMUKWE C, KOLKOWSKA E, GRONLUND A. Information privacy in e-service: effect of organizational privacy assurances on individual
privacy concerns, perceptions, trust and self-disclosure behavior[ J]. Government Information Quarterly, 2020, 37(1) ; 101413.

[34]WANG E S T. Effects of brand awareness and social norms on user-perceived cyber privacy risk[J]. International Journal of Electronic Com-
merce, 2019, 23(2) . 272-293.

[35]CHANG Y, WONG S F, LIBAQUE-SAENZ C F, et al. The role of privacy policy on consumers’ perceived privacy[ J]. Government Informa-
tion Quarterly, 2018, 35(3) . 445-459.

[36 1 B}, 2B, XI5 . e BRI 2% & He B M5 B JE M2 ma ML AT 52
30(11):97-107,151.

[37]DEAN M D, PAYNE D M, LANDRY B J L. Data mining: an ethical baseline for online privacy policies[ J]. Journal of Enterprise Information
Management, 2016, 29(4) : 482-504.

(38115, MEBRABUR PR W a5 B AR ——LAUs R T 500 B9 SC s REAR )], LR ,2019,33(6) :64-74.

[39]ZHANG X N, TORU S, KENNEDY M. A cross-cultural analysis of privacy notices of the Global 2000[ J]. Journal of Information Privacy and
Security, 2007, 3(2); 18-36.

(407 Hvsa7. 3 [ s B RA DRI BORBIFTE . ST 49 SR HY AP [ 1] BT EIR -, 2015(4) :43-50,85.

[41]FU T. China’s personal information protection in a data-driven economy: a privacy policy study of Alibaba, Baidu and Tencent[ J]. Global
Media and Communication, 2019, 15(2): 195-213.

R BRI T]. B S, 2018,

108



HHRETT T oy Kol O 1) 2023 4F55 5

[ 42 {50l X 23K AR APP P B AP B A S0 B —— LA B Z 2 BARN MG B EHIE) AHEZR[T]. B BIRI1%,2019,39(12)
109-118.

(43 BT A7 AR, SCBOT R B 52 R BRA RS — T FHL App BIRF5E[J]. BUAUEHE (b R K% 2 41) , 2019,41(9)
30-35.

[44]0REH XSS 2815, 55, BT NIk i@ RE APP JH P R R BUOR R R BUR DR [ ], P R BE B ,2019,23(9) :20-23.

(45 ] 40l A, B A BITPAR SRR R 22 5 R 20 NI SCAR 3 A [ 0] B (P EME R 42440 ) ,2020,42(3) : 76-82.

(46 E8IE I, RIT. T SORM A APP BRRABCHRAE SR UL AL OIS [ )] (5 BRI A4, 2021,11(1) :18-29.

(471521038 A0 AL R BRFABCR 5 P B FR R I S UERT 5T . — DO A b AL [ ] {5 B IRAE B4 41,2021 ,11(1) :49-58.

[48 JERMAKOVA T, BAUMANN A, FABIAN B, et al. Privacy policies and users’ trust: does readability matter? [ C]//Americas Conference on
Information Systems. AMCIS 2014 proceedings. Savannah. AMCIS, 2014 . 14.

[49]CRANOR L F. Necessary but not sufficient; standardized mechanisms for privacy notice and choice[ J]. Journal on Telecommunications and
High Technology Law, 2012, 10(2) . 273-308.

[50]GRABER M A, D’ALESSANDRO D M, JOHNSON-WEST J. Reading level of privacy policies on internet health web sites[ J]. The Journal of
Family Practice, 2002, 51(7) ; 642-645.

[51]MCDONALD A M, CRANOR L F. The cost of reading privacy policies[ J]. 1/S; A Journal of Law and Policy, 2008, 4(3) ; 543-568.

[52]MCDONALD A M, REEDER R W, KELLEY P G, et al. A comparative study of online privacy policies and formats[ C]//GOLDBERG I,
ATALLAH M J. Privacy enhancing technologies symposium. Berlin: Springer, 2009 37-55.

[53]MILNE G R, CULNAN M J, GREENE H. A longitudinal assessment of online privacy notice readability[ J]. Journal of Public Policy & Mar-
keting, 2006, 25(2) : 238-249.

[54]METZGER M J. Making sense of credibility on the web; models for evaluating online information and recommendations for future research|[ J].
Journal of the American Society for Information Science and Technology, 2007, 58(13) . 2078-2091.

[ 551445, sk &%, i 7K ORI A2 A P BRRABOR B 32 R SR SIIERRFFE [ U] 4R 431 ,2018,37(4) :362-371.

[56]CAPISTRANO E P S, CHEN J V. Information privacy policies; the effects of policy characteristics and online experience[ J]. Computer
Standards & Interfaces, 2015, 42, 24-31.

[57]JIN G Z. Artificial intelligence and consumer privacy[ M]//AGRAWAL A, GANS J, GOLDFARB A. The economics of artificial intelligence :
an agenda. Chicago: University of Chicago Press, 2019 439-462.

[58 JALJUKHADAR M, SENECAL S, OUELLETTE D. Can the media richness of a privacy disclosure enhance outcome? A multifaceted view of
trust in rich media environments[ J|]. International Journal of Electronic Commerce, 2010, 14(4): 103-126.

[59]CRANOR L, RABIN T, SHMATIKOV V, et al. Towards a privacy research roadmap for the computing community[ EB/OL]. (2016-04-11)
[2023-01-25]. https://doi. org/10. 48550/ arXiv. 1604. 03160.

[60] KRUIKEMEIER S, BOERMAN S C, BOL N. Breaching the contract? Using social contract theory to explain individuals’ online behavior to
safeguard privacy[ J]. Media Psychology, 2020, 23(2) ; 269-292.

[61]MARTIN K. Ethical issues in the big data industry[ J]. MIS Quarterly Executive, 2015, 14(2) . 67-85.

[62]MAIGNAN I, FERRELL O C. Corporate social responsibility and marketing: an integrative framework[ J]. Journal of the Academy of Market-
ing Science, 2004, 32(1): 3-19.

[63]CULNAN M J, BIES R J. Consumer privacy: balancing economic and justice considerations[ J]. Journal of Social Issues, 2003, 59(2) .
323-342.

[64]CHELLAPPA R K, SIN R G. Personalization versus privacy; an empirical examination of the online consumer’s dilemma[ J]. Information
Technology and Management, 2005, 6(2/3) : 181-202.

[65]CULNAN M J, ARMSTRONG P K. Information privacy concerns, procedural fairness, and impersonal trust; an empirical investigation[ J].
Organization Science, 1999, 10(1) . 104-115.

[66] ¥ REAN, £ 3T 10 FFEISM SNS FF* HIRBLERAT HBFTERE[J]. 5 B BTIRAT BI4E 4 ,2019,9(2) :85-93.

[67]LI H, SARATHY R, XU H. Understanding situational online information disclosure as a privacy calculus[ J]. Journal of Computer Information
Systems, 2010, 51(1): 62-71.

[68]DINEV T, HART P. An extended privacy calculus model for e-commerce transactions[ J]. Information Systems Research, 2006, 17(1) .
61-80.

(691X R, bttt i , ZEAE N, B Rh I 75 5 B A S Bl X A% Bl 45 11 P AT g s s iy K 32 AR T SERER T [ 7] v A 3R, 2018,
26(8):164-178.

[70]ZHAO L, LU Y B, GUPTA S. Disclosure intention of location-related information in location-based social network services[ J]. International
Journal of Electronic Commerce, 2012, 16(4) : 53-90.

109



2023 4F55 5 FICE, WPRC: AP BEFABCR A2 B AL

(71120408, E0T 1A AF. ST REAT ST B 1) SNS P BRAME IR LA W7 [ 1], fifRAk R, 2017,36(2) :134-139, 121.

[72]PETRONIO S. Boundaries of privacy; dialectics of disclosure[ M]. New York: Suny Press, 2002.

[73]MOUSAVIZADEH M, KIM D. A study of the effect of privacy assurance mechanisms on self-disclosure in social networking sites from the view
of protection motivation theory[ C]//International Conference on Information Systems. ICIS 2015 proceedings. Texas: ICIS, 2015; 9.

(74185 AL, b, OB 50T U At 0T 0 465 URA B HE 1) S0 - ZH SRR FABCR I3 [ ). BHR A JFSY,2018,38(19) : 188~194.
75]WIRTZ J, LWIN M O. Regulatory focus theory, trust, and privacy concern[ J]. Journal of Service Research, 2009, 12(2) . 190-207.
76 IMOUSAVIZADEH M, KIM D J, CHEN R. Effects of assurance mechanisms and consumer concerns on online purchase decisions; an empirical

study[ J]. Decision Support Systems, 2016, 92 79-90.

[
[
[
[77]JLAUFER R S, WOLFE M. Privacy as a concept and a social issue: a multidimensional developmental theory[ J]. Journal of Social Issues,
1977, 33(3): 22-42.

[78]FRIK A ,MITTONE L. Factors influencing the perception of website privacy trustworthiness and users’ purchasing intentions; the behavioral e-
conomics perspective[ J . Journal of Theoretical and Applied Electronic Commerce Research,2019,14(3) :89-125.

[ 791 BRI, 5 . L300 P A5 B B RL U e DA R 5[ 0] . SR BERE T4 2021 ,42(3) :94-104.

[80]LIU C, MARCHEWKA J T, LU J, et al. Beyond concern—a privacy-trust-behavioral intention model of electronic commerce[ J]. Information
& Management, 2005, 42(2) ; 289-304.

[81]WANG Y C, HERRANDO C. Does privacy assurance on social commerce sites matter to millennials? [ J]. International Journal of Information
Management, 2019, 44. 164-177.

[82]SMITH H J, DINEV T, XU H. Information privacy research; an interdisciplinary review[ J]. MIS Quarterly, 2011, 35(4) . 989-1015.

[83]PETTY R E, CACIOPPO J T. Communication and persuasion; central and peripheral routes to attitude change [ M ]. New York:
Springer, 2012.

[84]BANSAL G, ZAHEDI F M, GEFEN D. The role of privacy assurance mechanisms in building trust and the moderating role of privacy concern[ J].
European Journal of Information Systems, 2015, 24(6) : 624-644.

[85 15K E  BRAL, (RAEAR. ZELR A RS S EE TR M R A AT . — RO RIAT 0 BIE S5 B AA TS i B [ 7] SR TAE, 2016 (1)
48-53.

[86] SRR  EHLIFH , VIFNE. *hox LM P 15 B 4k i B S S A B Ay e 5 ST ——LABIE P I [ ] A 4R A, 2019,63(15)
111-120.

(871X R, FNICi. 1038 B AL BIS R AR A R R S (5 B R i i IR T [ 1] AL 2021 ,34(6) :76-87.

[88]DINEV T, XU H, SMITH J H, et al. Information privacy and correlates; an empirical attempt to bridge and distinguish privacy-related concepts[ J].
European Journal of Information Systems, 2013, 22(3) . 295-316.

[89]CHANG Y, WONG S F, LEE H. Understanding perceived privacy: a privacy boundary management model[ C]//Pacific Asia Conference on
Information Systems. PACIS 2015 proceedings. Singapore: PACIS, 2015 78.

(907 /e, BRANBIMS | BRAAAED B 100 45 4RA T IR AT B f P i) S maF g [ 7. 000 ,2012,31(1) < 14-19.

[91]SHARMA S, CROSSLER R E. Disclosing too much? Situational factors affecting information disclosure in social commerce environment[ J].
Electronic Commerce Research and Applications, 2014, 13(5) . 305-319.

[92]WESTIN A F. Privacy and freedom[ M]. New York: Athenum, 1967.

[93]XU H, TEO H H, TAN B C Y, et al. Research note—effects of individual self-protection, industry self-regulation, and government regulation
on privacy concerns: a study of location-based services[ J]. Information Systems Research, 2012, 23(4) . 1342-1363.

[94]SMITH H J, MILBERG S J, BURKE S J. Information privacy: measuring individuals’ concerns about organizational practices[ J]. MIS Quar-
terly, 1996, 20(2) . 167-196.

[95]HONG W'Y, THONG J Y L. Internet privacy concerns: an integrated conceptualization and four empirical studies[ J]. MIS Quarterly, 2013, 37(1):
275-298.

[96 ]WANG L, SUN Z, DAL X Y, et al. Retaining users after privacy invasions; the roles of institutional privacy assurances and threat-coping ap-
praisal in mitigating privacy concerns[ J]. Information Technology & People, 2019, 32(6) : 1679-1703.

(97 XU, S pk A 2T, AR T AR IE AR AT D R 5 1 BB AR IS AR [ 1] FF IR BB T4, 2018(5) . 72-80.

(981 3k il , EhHR , JKH. AELR A RRAL DX A JH P LA BRAT A I8 s A2 [ )] ISR IS 5 52k, 2018,41(10) :111-117,53.

(99 Uifisak, 2=, ™ 24 . B T FaRh L A 1% LBS P E 1 98 [ 1] . BHIFAEHE,2018,39(4) :64-73.

[ 100 ]PHELPS J E, D’SOUZA G, NOWAK G J. Antecedents and consequences of consumer privacy concerns; an empirical investigation[ J]. Jour-
nal of Interactive Marketing, 2001, 15(4) . 2-17.

[101]DIENLIN T, METZGER M J. An extended privacy calculus model for SNSs: analyzing self-disclosure and self-withdrawal in a representative
U.S. sample[ J]. Journal of Computer-Mediated Communication, 2016, 21(5) : 368—383.

110



HHRETT T oy Kol O 1) 2023 4F55 5

[102]CHOI H, PARK J, JUNG Y. The role of privacy fatigue in online privacy behavior[ J]. Computers in Human Behavior, 2018, 81 42-51.

[103]EASTLICK M A, LOTZ S L., WARRINGTON P. Understanding online B-to-C relationships; an integrated model of privacy concerns, trust,
and commitment[ J]. Journal of Business Research, 2006, 59(8) : 877-886.

[ 104 ]METZGER M J. Effects of site, vendor, and consumer characteristics on web site trust and disclosure[ J]. Communication Research, 2006, 33(3) :
155-179.

[105]TSAI J Y, EGELMAN S, CRANOR L, et al. The effect of online privacy information on purchasing behavior; an experimental study[ J]. In-
formation Systems Research, 2011, 22(2) ; 254-268.

[106 )X R, JT Bk, ZEAERE. 28R40 T B T R RABOR A KR FA BRI IF ST S5 [ 7] . S He i 15 9212 ,2016,39(9) : 134-139.

[107] TEUTSCH D, MASUR P K, TREPTE S. Privacy in mediated and nonmediated interpersonal communication; how subjective concepts and
situational perceptions influence behaviors[ J]. Social Media + Society, 2018, 4(2); 1.

[ 108 27, e AEAR . 41 S IREAAR A5 AT X6 BR AL UG BRI R 18 R BE S0 - 28 N BRAGAE i A 28002 [ 7] [ Bofi il 2, 2019,41(7) :91-109.

[ 109 ]MILNE G R, BOZA M E. Trust and concern in consumers’ perceptions of marketing information management practices|[ J]. Journal of Interac-
tive Marketing, 1999, 13(1) . 5-24.

[110]TADDEI S, CONTENA B. Privacy, trust and control ; which relationships with online self-disclosure? [J]. Computers in Human Behavior,
2013, 29(3) ;. 821-826.

(U] R S 2 4 S A AAEL R AR BRI SHIERF Y[ T]. RE T RIS 5501 ,2012,32(10) :2186-2197.

[112]CROSSLER R E, BELANGER F. Why would I use location-protective settings on my smartphone? Motivating protective behaviors and the ex-
istence of the privacy knowledge-belief gap[ J]. Information Systems Research, 2019, 30(3) : 995-1006.

[ 113]DOMMEYER C J, GROSS B L. What consumers know and what they do: an investigation of consumer knowledge, awareness, and use of pri-
vacy protection strategies[ J]. Journal of Interactive Marketing, 2003, 17(2) : 34-51.

[114]XU H, DINEV T, SMITH H J, et al. Examining the formation of individual’s privacy concerns; toward an integrative view|[ C]//International
Conference on Information Systems. ICIS 2008 proceedings. Paris: ICIS, 2008: 1-18.

[115]YEH C H, WANG Y S, LIN S J, et al. What drives internet users’ willingness to provide personal information? [J]. Online Information Re-
view, 2018, 42(6): 923-939.

[116] T IR, EREEE , PR B AAR AL DT XS R4 P A FRBEFR R R pLI [ 1], RS TARMNE 558k, 2020,40( 1) :79-92.

[117]MALHOTRA N K, KIM S S, AGARWAL J. Internet users’ information privacy concerns ([UIPC) : the construct, the scale, and a causal
model[ J]. Information Systems Research, 2004, 15(4) ; 336-355.

(118X A R 220, PRS2 S XCE LA T P 5 B IR AT A AR HLEROE ST [ 7] ARSI, 2023 ,43(4) :137-149.

[119]DONEY P M, CANNON J P. An examination of the nature of trust in buyer-seller relationships[J]. Journal of Marketing, 1997, 61(2)
35-51.

[120] AKROUSH M N, AL-DEBEI M M. An integrated model of factors affecting consumer attitudes towards online shopping[ J]. Business Process
Management Journal, 2015, 21(6) : 1353-1376.

[ 121]8TEFKO R, FEDORKO I, BACIK R, et al. An analysis of perceived topicality of website content influence in terms of reputation management[J].
Polish Journal of Management Studies, 2015, 12(1) . 177-185.

[122] 8k, E IR, EIM, 5. 78 BRI RS T I S X B RAF AR A T 0 B RS2 mBEoE [ J ] . 38 ,2009,21(3) :48-57.

[123]FANG X W, CHAN S, BRZEZINSKI J, et al. Moderating effects of task type on wireless technology acceptance[ J]. Journal of Management
Information Systems, 2005, 22(3) . 123-157.

[ 124]EARP J B, BAUMER D. Innovative web use to learn about consumer behavior and online privacy[J]. Communications of the ACM, 2003, 46(4) .
81-83.

[125]XIE E, TEO H H, WAN W. Volunteering personal information on the internet: effects of reputation, privacy notices, and rewards on online
consumer behavior[ J]. Marketing Letters, 2006, 17(1) : 61-74.

[126]JOHN L K, ACQUISTI A, LOEWENSTEIN G. Strangers on a plane: context-dependent willingness to divulge sensitive information[ J].
Journal of Consumer Research, 2011, 37(5) . 858-873.

[ 127]BERENDT B, GUNTHER O, SPIEKERMANN S. Privacy in e-commerce: stated preferences vs. actual behavior[ J]. Communications of the
ACM, 2005, 48(4): 101-106.

111



2023 4F55 5 FICE, WPRC: AP BEFABCR A2 B AL

The Impact and Mechanisms of Corporate Privacy Policy

—Literature Review and Research Prospect from the User Perspective
GAO Chongyan, XIE Yi

(University of International Business and Economics, Beijing 100029)

Abstract ;: From the user perspective, this study conducts a systematic literature review focusing on the topic of
how corporate privacy policy has impact and through what mechanisms. The user is one of the major audiences of
corporate privacy policy. It has important theoretical significance and practical value to understand the impact of
corporate privacy policy from the perspective of users. In this study, not only multiple theoretical foundations of
current corporate privacy policy research are identified and a comprehensive conceptual framework is generated, but
also research gap and provided possible directions for future research are pointed out.

First, several concepts related to corporate privacy policy and clarified its structural and content dimensions
are compared. Privacy policy is defined as the instructions and explanations made by a corporation when it collects
and uses its users’ personal information, and it is the legitimacy commitment made by the corporation to handle and
protect the security of its users’ personal information. On the basis of a comprehensive literature review, we deter-
mine the dimensions of privacy policies as structural and content dimensions. The relevant content requirements for
user privacy protection from laws and regulations are regarded as the structural dimension of corporate privacy poli-
cy, reflecting the comprehensiveness and completeness of the privacy policies’ coverage of legally regulated content.
Factors affecting the readability and comprehensibility of privacy policies are considered the content dimension, re-
flecting users’ understanding of the content of privacy.

Second, the major theoretical foundations and research methods of existing privacy policy studies are summa-
rized. Particularly, ten theoretical perspectives were illustrated, including the social exchange theory, social con-
tract theory, privacy calculus theory, protection motivation theory, procedural fairness theory, multidimensional
development theory, privacy-trust-behavioral intention model ( PTB), antecedents-privacy concerns-outcomes
(APCO) , elaboration likelihood model (ELM ). Based on the integration of existing research findings, an overall
conceptual framework was proposed. The conceptual framework links the key antecedents that affect consumers’ ef-
fectiveness perceptions on corporate privacy policy (user-level factors, policy-level factors, situational factors) to
significant cognitive outcome and behavioral intentions/reactions via several important psychological mediators. Per-
ceived effectiveness of privacy policy represents the key cognitive outcome, and behavioral reactions include provi-
ding privacy information, spreading negative word of mouth and betrayal. The important psychological mediators in-
clude perceived risk, perceived control, privacy concern and trust.

Finally, the research gaps in existing research and proposed potential future research directions are pointed
out. It is suggeted that extensions and integration across different disciplines is required for future research on priva-
cy policy, and the foundational research related to privacy policy needs to be deepened, moreover, multiple meth-
ods, such as techniques from cognitive neuroscience, should be adopted and integrated into future research, and
future research questions and findings should be useful in providing practical guidance for privacy policy design,
implementation, and presentation, be able to build up models considering the corporate-user interaction processes,
and be able to integrate new relevant technological advancement.

Keywords: corporate privacy policy; user privacy; marketing; data security; the Cybersecurity Law of the
People’s Republic of China

(e BBA; wEF)

112



